The procedural revolution of technology making people more and more linked to virtual based lives, and providing an outline to live in online-based curriculums. However, not all the nations have the same level of access and equal opportunities to grip the fruit of communication technology, hence the social presence in cyberspace suppose to differ from nations to nations. The study tends to explore the facets of technologymediated text-based correspondences of the young generation, who often apt to use their own technologically advanced telecommunication devices. To conceptualize the qualitative aspect of the study into quantitative findings, the key assumptions are tested in each step of the factor analysis process. Based on the scanned cases of the survey, the study concludes that the young generation of the nations, where technological advancement is yet to flourish is less formal, more emotionally sensitive and more open about their state of the mind compared to the technologically advanced nations.
publishing company reports that almost 2.8 million people of Bangladesh are engaged in using FACEBOOK at present, and among those users, 1.37 million or almost 50 percent belongs to 18-to-24 age-bracket. Another 29 percent of the users are from 25 years to 34 years of age (The Business Habit Blog, 2015) . This indicates that the virtual world is now opened up to the people of Bangladesh, and they can also avail the prospect of constructing impressions, both true and false, about themselves through text based correspondences. The online self-presentation is quite likely to be apparent among those, who are young, and have their own personal computers or smart-phones, access to quality internet services and skills to communicate electronically. Further, Dhaka city dweller, especially the young generation with the willingness to avoid the unbearable traffic congestion and intolerable environmental hazard often like to comply with technology-mediated correspondence with their interaction partners, even if they live at the next doors. Those who are studying in private universities, and paying high tuition fees, are, presumably, more likely to have their personal computers or smart phones and heavy users of internet as well as text-based communication than that of the students of public universities, where tuition fees mostly state-funded. The study explores the facets of technology-mediated text-based correspondences of the young generation, who are living in Dhaka and apt to use their own technologically advanced telecommunication devices.
Literature Review
The study of Kiesler, Siege & McGuire (1984) is one of the pioneering studies to address the issue of the social psychological aspects of Computer-mediated Communication (CMC). They indicate, CMC may have technical advantages like rapid sharing of information, efficiency to communicate with a large number of people simultaneously, and adaptability of written text, but it lacks both formal and informal etiquette of proper social contact. CMC involves a process of depersonalization, and hence an individual becomes "more responsive to immediate textual cues, more impulsive and assertive, and less bound by precedents set by societal norms" (Kiesler, Siege & McGuire, 1984 , p. 1130 . Sproull & Kiesler (1986) argue that decreasing social context cues in the electronic mail has significant deregulating effects due to the self-absorption, status equalization, and uninhibited behavior of the communicators. Individual's behavior tends to be relatively other-focused, differentiated, and controlled in the presence of strong social cues, whereas the absence of cues result in anonymity, and the behavior of the same individual become relatively self-absorbed and unregulated. Further, Judith Donath (1995) indicates, the vast growth of electrical communication indulges the phenomenon of deceiving identities in the respective online communities. Identity deception is a complex concept as it creates a perplexing attitude both in the real world and to the online environment. Online permanent identities or temporary virtual persona depends on the virtual contexts. Therefore, the importance of identity to various assemblages varies from being obligatory to being cheap. Hence, online communities more often than not form their identities based on the specific concerns of what is required.
Malcolm Parks and Lynne Roberts (1997) say that the number of forming personal relationships is very high in the cyberspace. It provides a unique and powerful context of forming diversified relationships. Their study compares the online image projection and offline reality. The imagination of the other individuals' appearance and gesture play a crucial role in forming expectation in CMC. However, imagination often differs from that of the reality. In an article about online dating (Hamilton 1999) , one common complaint was, "It's draining when you realize how different people are from what they project online." Hence, building trust is a tough task to accomplish in CMC. Wilson, Straus & McEvily (1999) indicate that developing trust in CMC takes comparatively longer period as there is no tangible projected appearance of the real individual. Karen Douglas and Craig McGarty (2001) express that individuals tend to interact in an aggressive manner, which they call 'the flaming behavior'. Behaviors are often hostile or insulting in CMC, as Amichai-hamburger, Wainapel, & Shaulfox (2002) point out that the internet helps the introvert or neurotic groups to express their 'real me'. Cyberspace gives opportunities to interact with various groups of people to those who otherwise face difficulties in real life face-to-face interactions due to their introverted personality. Hence, to the introverts, virtual life is a great replacement of the 'reallife' and gives platform to express their 'digressive self'. In addition, Scott Caplan (2003) indicates that mentally stressed, depressed or lonely individuals tend to create adverse outcome due to their problematic behavior in Cyberspace. Therefore, people who prefer to socialize themselves through the internet rather than face-to-face communication face negative consequences associated with problematic internet users.
The study of Susan Brown, Robert Fuller & Chelley Vician (2004) deals with the anxiety of communication apprehension in CMC. They outlined the fear of apprehension associated with the actual or anticipated use of information technology to communicate with others. Constructs of computer anxiety, Communication apprehension, and CMC familiarity have a huge variance of attitudes rather than familiarity. Nicholas Epley and Justin Kruger (2004) deal with the uneven fidelity of the modes of communication for building impression through CMC. They deal with componential differences between e-mail and voice-based interactions as a medium of communicating. These distinctions are created for some distinct stereotyping expectations. Their experiments demonstrate that racial stereotypes and artificial likelihoods affect people's impressions of a target more strongly over e-mail than that of voice interactions. The word-to-word content is often misleading, and email has more ambiguity than that of the voice communications, hence electronic form of communication has unexpected detriments. A new study of Scott Caplan (2005) indicates that individuals who lack the social skills of self-presentation are more likely to use online communication system rather than face-to-face conversation. For this, there is a compulsive use of the internet, which results in adverse outcomes. However, in contrast to this, Peter, Valkenburg, & Schouten (2005) indicate, compared with the introverts, extroverts are more self-disclosed and busy to communicate online more often than that of the others. CMC format opens a new window for communication, and to the extroverts, online communication do not differ much to them from their actually interactions encountered in the face-to-face situations. consider online 'self-presentation' as an adapted strategy, based on the form of dating. They explain how communicators manage themselves to find a romantic partner. Individuals give humble cues as a tactic to form their impression and tend to create a profile that reflects their "ideal self."Jennifer Gibbs, Nicole Ellison and Rebecca Heino (2006) investigate the self-disclosure in online dating relationships. They found that four dimensions of self-disclosure, such as honest, amount, intent, and valence could predict perceived online dating successes. Stephen Rains and Craig Scott (2007) discuss the anonymous online communication and how a receiver responses to it. The diversification of the context of communication, the source, the receivers longing of identifying the source and the ability of the receiver to determine the source affects the receivers' attempt of establishing the contact. The identification or the anonymity of the messages of whether it is beneficial or problematic determines the level of response.
Joseph Walther (2007) outlines the technological aspects of the exploitation of CMC. He indicates that the construction of impression varies in responses to the targeted groups and gender or status interactions. Internet users control message-composing time, manipulate behaviors, edit languages or sentence complexity, and relational tone in their initial messages OPEN Volume 9, Number 13, Year 2016 in regard to the targeted groups. Danah Boyd (2007) studies impression management in the virtual world where a majority of our teenagers spend a lot of their times, today. Teenagers are socializing themselves in an online-community with unfamiliar others, learning the social regulations through the online interactive process. Amy Gonzales & Jeffrey Hancock (2008) point out that although the internet as being a form of personal expression is becoming a widespread attribute, nonetheless online presentation has no power to change our personalities. The digressive shift of an individual's identity from face-to-face to CMC may influence the future interaction contexts. Not all researchers point out the negativity of the usage of online-communication. Yair Amichai-Hamburger (2005) explains how the internet can be used to help to rehabilitate the homeless, addict, stigmatized, introverts or even neurotic group of people or individuals despite their disadvantaged position. These disadvantaged people feel protected gain the strength in the virtual world that eventually make a difference in their real life. Further, Daantje Derks, Arjan Bos and Jasper von Grumbkow (2007) define the use of emoticons as an expression of emotions and the state of the mind in internet communication. Emoticons are basic facial expressions of true emotions for the users of CMC interface. Individuals intend to use more emoticons in socio-emotional contexts rather than work oriented frameworks.
Methods
The study investigates the aspects of the social presence in the text-based collaboration through the internet; hence, the research design is made to quantify the real life qualitative data that are collected directly from the respondents. The study initially applies factor analysis to identify the components that summarize the qualitative traits of the responses. Hence, the research follows a detail step-by-step process of factor analysis and generalization of data that are consistent with primary research objective as well as sufficient understanding of secondary objectives. Besides, the analysis adds some objectivity in the descriptive nature of the study. However, working with qualitative data and questionnaire in a developing setting like Bangladesh is often challenging, because adequate and appropriate responses are often difficult to obtain as expected for empirical research purposes. In addition, there is a general limitation of non-response error in any empirical questionnaire survey. Gujrati (1997) states that the empirical researcher often gets about 40 percent responses and that may affect the true pattern of the behavior of the respondents. Keeping these barriers in mind, the study adopts the questionnaire from the work of Mathews A. R. (2006) in a more flexible way to collect the responses. To maintain the integrity of the response the entire data collection process is monitored by the surveyors. All data are collected directly from the primary respondents.
The study emphasizes the data integrity and adequacy while designing the sample to fulfill the requirements of the psychometric tests. For the questionnaire, survey respondents are selected from the undergraduate students from the universities located in Dhaka. The primary reason behind the selection of sample is that younger generation is assumed to be using the internet more regularly than the rest. For that, five universities are selected, that are North South University (NSU, n=124), University of Liberal Arts (ULAB, n=98), United International University (UIU, n=110), East West University (EWU, n=112) and Independent University Bangladesh (IUB, n=78). However, a problem of non-random sample arises, when the survey is conducted on selective group of respondents, hence, loses some aspect of generalization. To mitigate this matter, 385 respondents of 532 among the cluster are selected randomly for analysis of the study. This process of converting non-random sample into random sample is adopted from the method suggested by Wooldridge (2009). Therefore, the OPEN Volume 9, Number 13, Year 2016 sample contained adequate randomness and asymptotic properties that are important to draw generalize conclusions.
The model designed for this study contains both analytical and conceptual understanding of the research objectives. Therefore, explanatory factor analysis is used as the key analytical tool for the study. However, to conceptualize the qualitative aspect of the study into quantitative findings, the key assumptions are tested in each step of the factor analysis process. To ensure the verifiability, the factor analysis is conducted using software packages like SPSS and STATA. From the projected pre-factor analysis item mapping based on technological industry scale from Mathews A.R. (2006), seven factors are selected, and thirtyfive questions are categorized under each of the appropriate categories. The reliability of the questions included under each item is tested using Cronbach's alpha. The questions pass the reliability tests are carried forward to the later stages. For data reduction, exploratory factor analysis is conducted using principal component analysis extraction method. In addition, varimax method of loading with Kaiser Normalization is used for factor rotation. The standard testing criteria is used throughout the factor analysis process to ensure the validity and reliability of findings. Besides, the KMO test is conducted to test sampling adequacy in the factor analysis process, and Monte-Carlo PCA technique is used to compare the variances for the factor selection process (Girden, E. R., 2001 ). The process of aforementioned step is repeated using the surviving factors to draw a generalize findings under those factors. The process is repeated until the optimum number of factors is found that can adequately capture the features of data. The entire process is conducted in such a way that both the results and the assumptions for the analysis are tested in each stage.
Results & Discussions
Amanda Robyn Matthews (2006) in her PhD dissertation titled, "The Technological Insularity Scale: A Scale Development" offers seven factors, thirty-five questions categorized under the appropriate categories. The study uses that as the projected pre-factor item mapping. (The summary of the categorization is given in The reliability statistics of Cronbach's Alpha for each of the item and the alpha if any question is deleted to enhance the reliability of the data need to be analyzed before proper measurement. Almost all of the items have Cronbach's Alpha more than 0.6 except the items: emotionality and homogeneity, this indicates an acceptable limit of the reliability of the data set as per general practice. However, the reliability of the item 'Regulation' can be improved if the question number 10 is excluded from the current sample resulting in the Cronbach's Alpha of 0.668 which is higher than that of the original five items. Similarly, the Cronbach's Alpha of the item 'Emotionality' improves from 0.548 to 0.589 if the question number 12 is dropped, and for the item 'Homogeneity' it improves from 0.563 to 0.580 if the question number 35 is omitted. Besides, question number 14 and 31 are also excluded from further analysis as absence of both will increase reliability of their respective item. (Please, see table  2 From initial solution of the factor analysis using the remaining questions, results indicate that the 11 components have eigen value more than 1 and explain about 58 percent of the variance of the components. The results are consistent with the Monte-Carlo PCA simulation that also provides the evidence for those 11 components. The component matrix indicates that more than 50 percent of the characteristics can be explained using these 11 components. The study uses simulation with different combination of components and from that simulation, it is expected that six components are more useful in describing the characteristics of the sample data. However, using six components has some drawbacks: these components explain less than 40% of the characteristics if all the questions for initial solution are used. To solve this problem, the questions having uniqueness more than 60 percent are excluded from six components factor analysis. Using this process question number 1, 2, 7, 9, 21, 30 and 34 are not used for six components factor solution. The scree plot and score plot using six components factor analysis are given below: Figure 1 . Scree plot and Score plot for six-component factor analysis All the questions included in the analysis explain more than forty percent characteristics of the sample. It also indicates the component 4 can be described by the highest number of unique solutions of four questions, followed by component 1, 2 and 3, each can be explained by three unique questions. The component 5 has the lowest number of questions -two questions only. The components can be generalized based on the characteristics of their relevant questions. Although some questions may appear under different categories from the initial seven items (mentioned in Table-1), the findings are consistent with the existing theories. Nevertheless, the results of this six components factor analysis explore new areas for further studies.
The rotated score plot suggests that there is no significant outliers in the six component factor analysis. This finding regarding absence of significant outliers provides an added advantage for the further analysis of this study. In addition, the KMO test for sampling adequacy produces the co-efficient of 0.693, which is more than the standard 0.5. This finding also enhances the sampling adequacy of the factor analysis using six components. Overall, this six-factor model explains about 46 percent of the total variances. (The rotated component matrix for six-component factor analysis is given in table 3) 10.1515/eras-2016-0009 10.1515/eras-2016-0009 DE GRUYTER Based on the scanned cases of the survey and the value of the 5-point Likert Scale, the cumulative responses are categorized in accordance with the six variables. Any cumulative value less than or equal to nine (9) for the variable Informality, Sensitivity, Regulation, Emotionality and Anonymity can be estimated as low level of response. Any cumulative value more than or equal to sixteen (16) for these variables may indicate high level of responses. For the variable 'Disclosure', values less than or equal to six (6) represents low and any value above ten-and-half (10.51) implies higher level of response, due to mere three items loaded for the factor. Table 4 The
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level of conversational attributes in text-based collaborations via electronic devices
The survey indicates that near about one-fourth (23.7%) of the respondents are less concerned about the grammar or structure of the sentences and do not worried much of whether the conversation partners taking things at the wrong way or no formality is attained. Almost one-third (32.4%) of the respondents indicate, not only it is less difficult to talk and more liberating to express their words about the true feelings and thoughts in emails, but also the online conversation is more preferred at the upsetting moments as it feel certain to express in written format. Regarding the level of regulation, 40.1 percent participants imply, it is less likely to adjust and more responsive in the online conversation as they tend to think less and easy to be harsh or critical to the interaction partners. When writing an email, almost half (49.2%) of the respondents mention that they tend to focus more on what is said, rather than what the other person might want to say, and ready to make an insulting or critical remark in an email. Regarding the share of personal information and emotional expression, one-third (34.8%) of the participants in the survey indicates that they are more likely to control or restrain themselves in any face-to-face conversation than in an electronic mail. More than one-third (38.4%) of the respondents indicate that when involved in text-based communication, they feel much more like thinking to own-self, ready to "stretch the truth," less likely to be mindful and hardly feel that the conversation can be publicly available. (For detail, please see table 4; for graphical presentation of the summary of the findings, please see figure 2 ). 
